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INDIA TO GROW AT 9.7 PER CENT IN 2010: IMF

India's growth projection has been revised upwards by the International Monetary Fund (IMF) to 9.7 per cent for 2010, from the earlier estimate of 9.4 per cent. This is the third straight revision of IMF's growth projections for India. 

The economy was projected to expand by 8.8 per cent, earlier. IMF's projection for India is the highest among those made by several agencies. The Government and Reserve Bank of India (RBI) have estimated gross domestic product (GDP) growth at around 8.5 per cent for 2010-11. 

RBI pointed out in its latest Macroeconomic and Monetary Developments Report that IMF's growth projections were for GDP at market prices, which includes the trend in indirect taxes net of subsidies. 

The upward trend in indirect tax collections has continued. According to the latest data released by the Ministry of Finance, April-August 2010 witnessed the increase in these taxes by approximately 46 per cent to over US$ 28.05 billion. 

While the IMF's World Economic Outlook report does not spell out its methodology, the agency's estimates put India’s growth estimates next only to China. It has said the India growth story was led increasingly by domestic demand. "Robust corporate profits and favourable external financing will encourage investment," it said. The report further added that low reliance on exports, accommodative policies and strong capital inflows have supported domestic activity and growth. 

Also, IMF listed India among economies that are growing above potential. Among the policy prescriptions, the report listed out fiscal consolidation as a priority area. (October 07, 2010)
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PRIVATE INVESTMENT IN INFRASTRUCTURE TO REACH 50%
Finance Minister, Mr. Pranab Mukherjee, expects around 50 per cent of the total spending on infrastructure to come from the private sector by 2012, which will mark the end of the ongoing 11th Plan period. In the first three years of the Plan, nearly 30 per cent of infrastructure spending came from private sources. 

“Nearly 30 per cent of the total spending on infrastructure sector during the first three years of the 11th Plan period has come from private sources. As we go into the next Plan period, we expect this proportion to go up to nearly 50 per cent,” Mr. Mukherjee said at the India Investment Forum. 

Asking the global investor community to participate in the India growth story, he said India was looking forward to revert to the high gross domestic product (GDP) growth path, of an average of 9 per cent, and even find the means to cross the “double-digit growth barrier” in the next two years. 

Recalling how the country managed to withstand the impact of the global financial meltdown, which pulled down the economic growth to 6.7 per cent in 2008-09 from 9 per cent in the preceding three years, he told global investors: “India presents an opportunity for investment that you cannot afford to miss.” India’s economic growth rate was 7.4 per cent in 2009-10 and is expected to be over 8.5 per cent during the current financial year. 

He added the government was constantly trying to simplify the foreign direct investment (FDI) regime and to make it easily comprehensible to foreign investors. The government had last year recognised both ownership and control as being central to the FDI policy, and methodology for the calculation of indirect foreign investment in Indian companies had been clearly defined. A consistent policy on downstream investment had also been formulated. Another major initiative had been the complete liberalisation of pricing and payment of technology transfer fee, trademark, and brand name and royalty payments. These payments could now be made under the automatic route, he said. (Business Standard: October 08, 2010)

55 BN TO FLOW INTO RENEWABLE ENERGY IN 5 YRS
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India expects investments of up to $55 billion in the next five years in the renewable energy sector, which would generate 35,000 MW of power, a top official said. 

India, one of the leading producers of wind power, is encouraging investment in renewable energy to curb emissions and reduce dependence on oil as the country imports nearly three quarters of the oil it consumes. 

“There would be investments to the tune of $55 billion by 2015 in the renewable energy sector which is expected to produce 35 GW of power,” Mr. Debashish Majumdar, Chairman and Managing Director, Indian Renewable Energy Development Agency (IREDA), said on the sidelines of a conference. 

(continued on next page)
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Renewable sources account for about 6,000 MW out of India’s capacity of about 80,000 MW, but the government believes that the country can raise output of renewable energy to 85, 000 in a little over a decade. 

New and Renewable Energy Minister, Dr. Farooq Abdullah, said, during a press conference on the Delhi International Renewable Energy Conference (DIREC) that the government is targeting to electrify 10000 remote villages across the country by March 2012. The Minister highlighted the potential of hot springs in Jammu and said the government was considering pilot projects for its development. (The Economic Times: October 27, 2010)
INDIAN ANIMATION SECTOR TO GROW AT 20%: STUDY
The Indian animation industry is expected to grow at 20 per cent to reach $253 million by 2013 from the current $122 million, according to a study jointly brought out by Assocham and Deloitte. 

The study says that TV will contribute 55 per cent of the overall animation entertainment market, followed by an approximately equal share of movies and the DVD segment. 

The Indian animation industry primarily caters to the US and the UK markets, and the size of the domestic market is only 30 per cent, the study said. 

According to Assocham Southern Regional Council Chairman, Mr Ravindra Sannareddy, the US has the largest number of animation movie releases and is home to the two largest animation movie studios in the world — Disney Pixar and Dreamworks. As of now, the major markets for gaming are the US, Europe and Japan. The US market is the highest contributor to the revenues of leading game publishers/developers in the world, namely Nintendo and Electronic Arts. 

The study reveals that the Indian domestic animation and gaming market is less than 1 per cent of the global animation and gaming market, thus indicating huge scope for growth. The Indian gaming market alone has been estimated at $239 million and is expected to grow at a compounded annual growth rate of over 50 per cent to reach $1.3 billion by 2013. (The Hindu Business Line: October 29, 2010)

OUTBOUND M&A DEALS SET TO TOUCH $100 BN THIS YEAR
India has climbed seven notches to the 10th position in the global takeover league table and is poised to set a record this year on abundant funding as companies go in search of technology and new markets. 

Corporate valuations and financial strength favour more overseas acquisitions by Indian companies than the other way round, say experts. The steep run-up in Indian stock prices could be a deterrent in multinational companies buying domestic ones, they say. 

There will be more outbound deals, than acquisition of Indian companies, said Mr. Frank Hancock, Managing Director, Corporate Finance, Barclays Capital India, who forecasted $100 billion in M&A deals this year. “This is not for a lack of interest but more because there are more strong Indian companies than weak ones.” 

(continued on next page)
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Indian mergers and acquisitions rose 226% in the first nine months of this year to $56.7 billion in 948 deals, compared with $17.4 billion in 747 transactions a year earlier, data provider Daelogic showed. Indian outbound M&A was $24.8 billion, up from $785 million, led by Bharti Airtel’s $10.7-billion acquisition of Zain Africa. 

“The globalisation of India and the emergence of Indian businesses as global rather than local, is a key factor that has aided in the surge in M&A activities,” said Mr Hancock who was part of the team that advised Tata Steel in its purchase of Anglo-Dutch steelmaker Corus. 

Indian companies are sitting on a cash pile of about $75 billion, as per a study by the Economic Times Intelligence Group. That gives them an edge in negotiations over their rivals from developed markets which are over leveraged. India ranks 11th in acquirer nation transactions and 10th in inbound M&A deals. 

“Confidence is high and equity and debt markets are open to provide capital,’’ says Mr. Vikram Malhotra, MD & co-head investment banking, Asia-Pacific, Credit Suisse . “While most deals appear to have taken place on the resources side, more opportunities will come up in other sectors such as consumer, financial and technology.” 

 “Deals driven by valuations could be affected as a result of a rally in the local market,’’ says Topsy Mathew, MD-M&A, Standard Chartered Bank . “However, companies looking to buy for strategic reasons will not hesitate to buy.”  (The Economic Times: October 08, 2010)
DURABLES MAJORS CONFIDENT OF 30% GROWTH IN 2010
The consumer electronics and durables industry is expected to post at least 20-25 per cent growth this calendar year. Industry majors, LG and Samsung, are confident of outperforming the industry with at least 30 per cent growth in 2010 over 2009. 

According to Mr Pradeep Kumar, spokesperson of the Consumer electronics and Appliances Manufacturers Association (CEAMA), aided by increasing household income and expanding distribution networks, newer technology and price erosion in certain categories, the durables industry has seen better growth in 2010. 

For example, in Q2 (April-June) 2010, 1.32 million air-conditioners were sold against 1.2 million in the comparable previous year period. Refrigerators registered a 30 per cent growth with total sales of 1.7 million units in Q2, 2010 (1.3 million).  In the audio-video segment too, the same kind of growth has been witnessed. LCD TVs, backed by sporting events and festive season demand, gained major sales during the period. 

The major players such as Samsung and LG are focusing on structural revamping, launching new technologically superior products and increasing after-sales service network. They are replacing and upgrading their products – particularly air-conditioners, washing machines and refrigerators to drive the market demand in metros and tier II cities, say industry watchers and major retailers. (The Hindu Business Line: October 07, 2010)
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GOVERNMENT TARGETS 100,000 MW IN 12TH PLAN
The Central Government has targeted capacity addition of 100,000 MW each in the 12th  Plan (2012-17) and the 13th Plan (2017-22), said the Union Power Minister, Mr Sushil Kumar Shinde while addressing the India Nuclear Energy Summit 2010 held in Mumbai.

The Minister said about 65,000 MW was slated to go online in the 12th Plan. Of this, nearly 50 per cent of thermal plants would be subcritical while the balance would have supercritical technology.  In the 13th Plan, the Centre would ensure that only supercritical technology came up as it was about two per cent more efficient than subcritical and consumed less coal, besides having a lower carbon footprint. 

Over 148,000 lakh MW of hydel power capacity had been identified and despite doubts of environmental clearances, he was confident the projects would be set up. The Ministry was concentrating on modernisation, renovation and life extension of old power stations.  
Like all emerging economies, India offered exciting growth opportunities, especially in the energy sector. 

“Many of these opportunities will come from the energy sector where we have several schemes in operation. The New Electricity Policy is committed to providing electricity to all households by 2012 and plans to rapidly increase power generation. Nuclear energy plays a vital role in this as it is clean, fast and sustainable,” he said. (The Hindu Business Line: October 08, 2010)
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GSM OPERATORS ADD 12.4 MN USERS IN SEPT

GSM-based mobile operators added 12.4 mln subscribers in September to take their total tally to 494 mln. 

BSNL was the top operator in terms of subscriber addition with 2.3 mln users. This is the first time in the last five years that BSNL has emerged the top operator. BSNL now has 72.7 mln subscribers and is ranked fourth among GSM operators. 

Among the private players, newcomer Uninor ramped up its user base by 2.17 mln beating incumbent operators such as Airtel and Vodafone. This is the second consecutive month where Uninor crossed the two-million new subscriber mark. Market leader Bharti Airtel got just over two million new subscribers to take its total user base to 143 mln. Vodafone added 1.7 mln users in September against 2.3 mln in August. 

Industry watchers, however, said that the numbers being reported by some of the operators should be discounted by 30-40% since there is no standard reporting norm. (The Hindu Business Line: October 18, 2010)
GEMS AND JEWELLERY EXPORTS TO GROW BY 30-35 PER CENT IN 2010-11
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The export of gems and jewellery from India is expected to grow by 30-35% in 2010-11, according to the Gem and Jewellery Export Promotion Council (GJEPC), on the back of revival in demand in the international markets.  (continued on next page)
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The country's exports to the US have grown to 30-35% from 25% last year, said Rajiv Jain, Chairman, GJEPC.  "India caters to the middle and low-end jewellery market in the US, which accounts for nearly 45% of the world's jewellery market. Exporters' vision to look into newer markets post-recession has helped us sustain growth," he added. 
AIRBUS SEES INDIA'S AIRCRAFT DEMAND TAKING OFF IN A BIG WAY
Aircraft manufacturer Airbus Industrie has forecast that India will require an additional 1,000 aircraft in the next 20 years.  The company is also planning to raise the head count at its engineering centre at Bangalore from 180 to 400 over the next three years. 

With a growth of over 16 per cent in air traffic in India year-on-year basis, Mr Tom Enders, Chief Executive Officer, Airbus, said, “India, next to China, is one of the big growth hubs for the aviation industry.” Addressing the media, Dr Kiran Rao, Executive Vice-President – Sales and Marketing, Airbus, said that the Indian carriers were taking a bigger share of the international market. According to him, there would be between 20 and 30 deliveries every year. 

After a lull in the three years since 2008, “2011 will see the start of the reordering phase of the Indian carriers,” he said. However, he expected Indian carriers “not so much to buy now”, but to lease aircraft. “The leasing route will be the way forward for the next couple of years,” said Dr Rao. This year, the company hasn't “sold aircraft to Indian airline companies, but have leased quite a few”, he added. 

Officials at Aribus pointed out that Mr Praful Patel, Union Minister of Civil Aviation, expected India to see an addition of 2,000 new aircraft in the next 20 years. 

However, even at a modest seven-eight per cent growth rate in air traffic, they expected a demand for about 1,032 aircraft in the 20-year period, at a market value of $138 billion. 
Airbus Industrie is also looking to increase the staff from 180 to 400 in the next three years as the aircraft company looks to outsource more work to India. 

“We have selected six companies to work with in India on the engineering side, and four companies on the IT side,” said Dr Srinivasan Dwarakanath, Head – International Co-operation (India, South East and North-East Asia), Airbus. He added that the company expected the cumulative turnover of work generated in India to grow over the next 10 years to over $1 billion. (The Hindu Business Line: October 01, 2010)
BIOCON, PFIZER IN $350-MILLION INSULIN MARKETING DEAL
Bangalore-based Biocon Ltd signed a mega marketing deal with the world's largest drug-maker Pfizer to globally commercialise four of its insulin biosimilar products initially. 

The deal covers the human recombinant insulin and three generic insulin analogues, the two companies announced in a joint tele-conference from New York. Biocon already sells insulin and Glargine in the country and is developing two more analogues, Aspart and Lispro, which go off patent in 2015 and 2017. 
(contd on next page)
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In a deal that would sweep a global market worth $14 billion at present, Pfizer will upfront pay $200 million for the exclusive world rights. In India, Malaysia and Germany, the two partners will sell these products separately as their respective brands. Biocon can also get an additional $150 million as development and regulatory milestone payments; besides payments linked to Pfizer's sales of these products. 

“This is a big day to be partnering with Pfizer,” said Ms Kiran Mazumdar-Shaw, Chairman and Managing Director of Biocon. “This is a significant inflection point in our globalisation path.” 

While Pfizer gets to enter the $14-billion global diabetes market, Biocon gets to take its products to the US, Europe and other overseas markets. The Biocon-Pfizer range will also take on products of diabetes leader Novo Nordisk, Eli Lilly and Sanofi Aventis when their patents expire, an industry source said. 

As for the patented analogues, insulin Lispro is marketed by Eli Lilly (as Humalog); Aspart is sold by Novo Nordisk (as Novolog) and insulin glargine is sold by Sanofi Aventis as Lantis. 

Pfizer and Biocon, Ms Mazumdar-Shaw said, bring together a winning combination of marketing, manufacturing and research excellence which can build a formidable global footprint in diabetes care. Biocon plans to take up the trials of Lispro and Aspart in the US and Europe in a year. 

Mr Rakesh Bamzai, President (Marketing), Biocon, called the deal a world game changer in which these products would be challenging brands that have dominated the insulin world for years. Mr David Simmons, President and General Manager of Pfizer's Established Products Business Unit, said, “Our alliance with Biocon will enable the delivery of biosimilar insulin products, providing attractive, cost-effective treatment options to more diabetes patients.” This was part of Pfizer's biologics strategy. 

“In addition, this collaboration supports our stated efforts to become a strong player in follow-on biologics as well as in the diabetes disease area, by adding to Pfizer's broad biotherapeutics portfolio, ranging from biosuperiors to biosimilars, across multiple therapeutic areas, which we've said we will supplement with both our in-house development efforts and selective collaborations.” 

Products would be introduced with some discounts. Biocon will remain responsible for the clinical development, manufacture and supply of these biosimilar insulin products, as well as for regulatory activities to secure approval for these products in various geographies. It will invest the amount to develop these products, in registrations in the new markets and to build capacity. 

According to Mr Murali Krishnan, President, Finance, Biocon, planned to create additional manufacturing facilities in India (at Visakhapatnam) or in Malaysia with an investment of up to $300 million over the next three years. The products would be made at those locations apart from Bangalore.  (The Hindu Business Line: October 19, 2010)
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MERCEDES BENZ GETS ORDER OF 150 CARS WORTH RS 650 MLN FROM AURANGABAD

Mercedes Benz has met its single largest order - of 150 cars worth Rs 650 mln - from the small industrial town of Aurangabad. 

The world’s second-largest luxury carmaker handed over all the 150 cars to their owners completing an order that brought global media attention to Aurangabad, located 210 km from Pune, and announced the rising aspirations and appetite of small towns in the country. 

“The deal is representative of the face of the new India, where smaller cities are driving the economic prosperity,” said Mr. Wilfried Aulbur, Managing Director and CEO of Mercedes Benz India.  The entire Mercedes senior management team was in town, which is 210 km from Pune, for the largest single transaction deal in the country for the German carmaker. The order comprised six GL, 13 S Class, 18 ML, 39 C Class and 74 E Class cars. “All the cars ordered are top-end variants,” said Mr. Debashish Mitra, Director, Sales and Marketing, at Mercedes Benz India. (The Economic Times: October 15, 2010)
BMW TO INVEST ANOTHER $ 15.8 MLN OVER 2 YRS IN INDIAN OPERATIONS

BMW, the luxury car maker, is planning to infuse another $ 15.8 mln in its Indian operations. The group, which has its production plant near Chennai, has said it will soon to start to produce new variants from this plant and this would generate 1,200 jobs, directly and indirectly. 

The company commenced production in 2007 from Chennai. It produces the BMW 3 Series and BMW 5 Series sedans in petrol and diesel variants. By the end of 2010, the plant will also start producing the BMW X1.  Currently, the plant has the capacity to produce 5,400 units per year on a single shift. It will employ around 400 people by the end of 2010. Up to 1,200 jobs will be created in the dealer and service network by 2012, he added. 

“India is a market that holds great potential for the future for us and is a building block in our global market offensive. Our success so far has proved that our production-follows-the-market strategy, which has already been successful in markets such as the US and China, is the right approach,” said Mr. Frank-Peter Arndt, member of the Board of Management of BMW AG, responsible for production. 

“At the same time as we are expanding capacity, we will also be gearing the plant to produce a further model for the Indian market, the X1, starting in November and thereby opening up new customer segments,” he said.  In addition to strengthening capacity, a new vehicle logistics centre will also be set up on the grounds of the Chennai plant, for which land has already been acquired. 

In the first eight months of this year, BMW sales in India rose by 43 per cent to reach a total of 3,301 units. “Having taken the lead in the premium segment for the first time last year, we aim to maintain our leading position this year with the market launch of the new 5 Series. We are also confident that we will be able to increase sales substantially over the coming years, added Mr. Andreas Schaaf, President, BMW India.  (Business Standard: October 25, 2010)
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NISSAN R&D CENTRE BEGINS WORK ON BATTERY RESEARCH

Renault Nissan Technology and Business Centre India Pvt Ltd has begun research work in the area of battery. The centre, housed in the Mahindra World City Industrial Zone near Chennai, will work on developing technologies in lead acid and lithium batteries, Mr Haruyoshi Kumura, Director, Nissan Science Foundation, said. 

The centre supports Nissan and Renault (which are associate companies) in a variety of activities, including product development. With 1,500 technical people working in it, the centre works in the areas of advanced computer aided engineering, electronics and basic research. It is in under the third category that the centre has begun work on batteries. 

The work done at the centre is used by the Nissan-Renault system worldwide. 

Mr Kumura was in Chennai in connection with the signing of two memoranda of understanding with the Indian Institute of Technology, Madras. One MoU was to pave the way for a ‘research support scheme,' under which Nissan would fund research initiatives “without any obligations.” The Nissan Support Scheme will invite proposals from the faculty of IIT Madras each year for research work in identified areas. After a joint review of Nissan officials and the IIT, about five projects would be chosen for funding each year. The other MoU leads to the Nissan Foundation Scholar initiative under which selected students would be provided financial aid and a short training at Nissan headquarters in Japan. (The Hindu Business Line: October 27, 2010)
INDIA TO OVERTAKE JAPAN AS LARGEST SMALL CAR HUB

India aims to become the small car hub of the world by dethroning Japan, the biggest maker of compact cars, a majority of which is consumed domestically.

Last year, it had surpassed Brazil to become the second-largest producer of such cars. While Japan produced 3.4 million small cars between January and December in 2009, India manufactured 1.48 million units in the same period.

According to a top official from Tata Motors, the country’s biggest vehicle maker, India would

certainly become the biggest manufacturer of compact, fuel-efficient cars, as there is a growing demand for such versatile cars worldwide. 

Top manufacturers like Maruti Suzuki, Hyundai Motor India and Tata Motors collectively sold

720,000 units of compact cars during the first six months of the year, reporting 32 per cent growth compared to the same period in the previous year. The industry also collectively exported 191,000 compact vehicles during the first half of the current financial year. This was lower than the previous year by 2.6 per cent when the industry reported exports of 197,000 vehicles, primarily because of lower penetration levels, coupled with a stagnant demand in the European market. “India will become the production centre of the world for compact cars, whose share could be as high as 80 per cent. The country will become the biggest manufacturer of small cars,” Tata Motors Managing Director and Chief Executive Mr. Carl-Peter  Forster said. 
(continued on next page)
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Forster, who was brought on board by Chairman Ratan Tata earlier this year to steer the company’s global ambitions and to propel the businesses of Jaguar and Land Rover, was speaking on the sidelines of the launch of Aria, a crossover vehicle.

Tata Motors plans to launch another small car in the coming months, which could be slotted

between the Nano and Indica Vista. “There are multiple segments within the small car segment, which could be explored and one of the segments is below the Indica Vista but above the Nano,” Forster added. The company has been working on such a car for the past 3-4 years. Maruti Suzuki is presently the biggest manufacturer of compact cars in India, with

a share of 53 per cent. Korean car maker Hyundai was till recently exporting half of its produce in India to overseas markets such as Europe. (Business Standard, 12th October, 2010)
TATA MOTORS BUYS ITALIAN DESIGN FIRM

Tata Motors has bought an 80 per cent stake in Italy-based Trilix Srl, a design and engineering company for €1.85 million. 

The remaining 20 per cent stake is equally held by the promoters of the target company, according to a release by Tata Motors. “The acquisition is in line with the company's objective to enhance its styling/design capabilities to global standards,” the company added. 

Trilix offers design and engineering services in the automotive sector, specifically styling, architecture, packaging, surfacing, macro and micro feasibility and detailed engineering development. 

The Turin-based company has had a relationship with Tata Motors, as it has worked on several projects. The company has a turnover of €4 million. (Business Standard: October 05, 2010)

Edited by Mr. Ashok C. Kaushik, Marketing Officer, Embassy of India, Buitenrustweg 2, 2517 KD The Hague.  Fax: 070-3462594; E-mail: markoff@bart.nl;  Web: http://www.indianembassy.nl
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